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Tri-County Technical College believes that having a presence on social media allows 
the College to share information and interact with a broader public in different and 
dynamic ways. Tri-County Technical College’s presence on social media sites should 
augment, not replace, official channels of communications. Official College 
communications are generated through the intranet portal, TCTC announcements 
(students, employees) and the public website (public audiences). Social media may 
be used for official College business, such as marketing specific programs, services or 
activities; highlighting job openings with our partners in business and industry; or 
celebrating successes of our students, faculty and staff. The goal of social media 
communications is to build brand awareness and to engage the community we serve. 
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Marketing and Public Relations shall establish and maintain procedures and 
guidelines regarding social media usage by the College community for College 
business. The College has one official primary presence on each social media site, all of 
which are maintained by the Marketing Department. This department also approves, 
monitors and collaborates with developers of department- or program- specific sites 
to ensure all sanctioned College sites adhere to branding, messaging and overall 
communication guidelines. Prior to requesting an account on any social media 
platform, responsible persons must review and understand procedures and 
guidelines. 
 
This policy applies to all use of social media platforms by Tri-County Technical 
College students, faculty and staff to represent or discuss matters concerning the 
College and/or members of the College community, whether or not such use involves 
the College’s resources, network or other computer resources. 

 


